Corporate social responsibility (CSR) perspectives is a framework for the role of business in society which has emerged and developed rapidly as a field of study. It sets standards of behavior to which a company must subscribe in order to impact society in a positive and productive manner while abiding by values that exclude seeking profit at any cost. CSR initiative remains open to wide criticism for its inherent problems and justification, conceptual clarity, and possible inconsistency. Problems are more acute when it comes to implementing and operationalizing CSR on the ground, especially in a situation involves trade-off. This paper offers an instructive understanding of CSR from an Islamic perspective. In particular, the implication of maqasid al-Shari'ah (the Shari'ah's objectives) and the application of maslahah (the public good) to CSR are discussed to shed light on how Islam's perception of CSR take into consideration of the reality and ever-changing circumstances.
Introduction
Corporate social responsibility (CSR) has evolved as the role of the company in influencing society positively and in a productive way. The emergence of corporate social responsibility with empowerment and investment in the community is an example of this impact (Kazmi, Leca, & Naccache, 2015) . Globalization causes companies to play a big role in regulating the community and acting as entities to overcome socio-economic problems (Brejning, 2012; Lim & Tsutsui, 2012) . For example, multinational companies are considered as providers of employment, paying taxes, transfer of technology, and making contributions to education and health care (Rangan, Chase, & Karim, 2015) . The issue of CSR is growing as a business scandal involving large corporate companies such as Barings, Enron, Arthur Anderson, WorldCom, and others (Cernusca, 2011) . However, efforts to implement CSR based on social contracts lead to contra. "Contracts" between business entities and communities demand renegotiation when people's tastes change (Sacconi, 2006) . So that if corporate legitimacy rests on public perception, companies must inevitably change their behavior according to how society expects them to behave.
Davies dan Crane (2010), revealed some companies argue that they must respect local values, even have greater tolerance for low standards and bribery. For example, if a company operates in an area with a community where bribery is part of social norms, then the company is faced with the problem of bribery. Companies that are committed to CSR need more specific moral rules or principles to explain why they must act in a good and useful way. This problem needs to be studied in light of the fact that all choices involve sacrifice (Matten & Moon, 2008) . For example, a program to increase minority employment can reduce efficiency, as a result the company may not be able to fulfill its obligations to shareholders and employees, and increase prices that will harm consumers.
The stakeholder theory
A different approach in developing CSR by stakeholder theory, which is indeed one of the most important. According to this approach, the needs and rights of all stakeholders are a useful way to develop socially responsible behavior by managers. A socially responsible organization is seen as one where people stand out in manager decision making. Stakeholder theory is also an attempt to collect perceptions that there is only one main objective, namely shareholders in public companies. This causes a lot of overlap between the theories that explain CSR and justify it in business operations.
Companies in the West adopt this theory. In short, companies are involved in CSR to guarantee their legitimacy, where companies are required to provide bonuses and requests from various stakeholder groups and value them explicitly and implicit contracts with various constituents. Stakeholder analysts argue that all persons or groups with legitimate interests participating in an enterprise do the benefits and that there is no prima facie priority of one set of interests and benefits over another. In another words, with CSR, a company develops a reputation, which in turn is a competitive advantage in the market and ultimately gains long-term profitability and viability of the firm. DOI employees, while raising prices consumer. Or such programs may be adopted at the expense achieve a greater reduction in the amount of pollution, which creates a conflict with other requests made to the corporation on behalf of social responsibility. Carroll (1979) proposes a four-dimensional framework of CSR, which includes economic, legal, ethical and philanthropic responsibilities based on the order of importance. A systematic analysis of how Islam perspectives affect CSR can be given based on the CSR pyramid of Carroll (1979 Carroll ( , 1991 . In that framework, the following section tries to capture how these components and their composition can be interpreted from the Islamic paradigm.
The Islamic perspective on CSR

Economic responsiblity
Carroll ( is the highest policy but also a key phenomenon to maintain the public order. Carroll (1991) Carroll (1991) explained that this responsibility includes corporate actions that aim to advance human well-being and "goodwill" in the hope of the business becoming a good corporate citizen. This component is the least important part of CSR, according
Ethical responsibility
Philanthropic responsibility
to Schwartz and Carroll (2003) , the economic, legal and ethical dimensions that are needed and expected, but the philanthropic dimension is only desired by the CSR dimension of society.
The philanthropic dimension forms of human love (Turker, 2013) 
Research Method
In order to achieve the stated review objective, a systematic review of literature was conducted by using an archival method. This paper employs a methodology to review the articles cited in the databases of Emerald Insight, Science Direct and Springer. 
The Maqasid Al-shari'ah
Islam can be a solution because it combines fundamental principles derived from the Qur'an and Hadith but also provides a mechanism to adapt the alteration. Fundamental The main objective of the Shari'ah framework is to ensure a society that is free from all tyranny, in order to achieve socio-economic justice ( Johnson & Vriens, 2011 
The maslahah
Etymologically, maslahah equals benefits, both in terms of pronunciation and meaning ( Jalil, 2006) . Maslahah also means benefits or a work that contains benefits (Shaharud- person who is the victim must not repay by damaging, the action will only worsen the damage without providing rewards. An alternative solution that can be done is to pay a compensation that has the same value as the damaged property to avoid further damage to property owners (Al Suyuthi, 1965) . Islamic scholars broadly classify hazards that occur due to someone's intentions to oppress others / entities (for example, the environment) even though the actions taken are good. These good actions must be examined in various points of view and in various contexts to determine whether they are permitted in the Shari'ah or not (Mughal & Ahmad, 2011 ).
The implication Maqasid in CSR
The Islamic concept of CSR includes taqwa (obedience to God's commands and prohi- Bahari dan Yusuf (2014) reveals how maslahah can be applied in CSR. Analysis is carried out at different levels of the decision-making process (Samsudin et al., 2015) .
At the first level (primary), managers are expected to try to preserve and protect the interests of stakeholders, namely religion, rights, life, intelligence and property owned by stakeholders (Sadat, 2015) . For example, in the CSR concept, companies must protect the welfare or basic needs of employees by providing adequate space for worship and protecting the safety and health of employees at work. Companies have a moral and social responsibility to avoid any activities that can cause disruption and chaos in people's lives, even if they generate profit.
After the responsibilities at the first level are met, the company must strive at the second level (complementary). For example, managers have a commitment to social responsibility by meeting important employee needs such as fair wages and a safe workplace, providing ongoing training and improving the quality of employees' self.
Training is not really urgent because it does not threaten the survival of employees, but can improve employee welfare.
Conclusions
The company is still debating how the ideal concept of CSR can be applied well because corporations view CSR as deviating from the company's interests and the role limitations Employers must avoid things that damage and harm others and must treat others in the right and fair way just as they themselves want to be treated (Qur'an, 83: 1-4).
Furthermore, in the future, Islamic companies must strive to become promoters or business initiators in promoting good CSR practices. Given all of the above factors, this paper shows the importance of CSR training programs that incorporate the Shari'ah dimension, especially for Muslim executives and entrepreneurs, about CSR best practices. These programs can improve a better public understanding of why CSR is important, how it can benefit the community, and eliminate misunderstandings that might arise during its implementation. 
